Multimedia: Massaging Senses

By GRACE GLUECK

A new method of communi-|

cation is developing in our so-

ciety—the technique of multi-
media.

New Mode of Commanicating
Uses Jarring Combination

of Sights and Sounds

Its jarring combinations of thunder, and fossils they can|

stimuli—sounds, lights, colors, feel.
smells and “moving images— “Total environment” dis-
aim at reaching audiences by cothéques, such as Cheetah
a supersaturated attack on all and The Electric Circus in New
the senses, not just eye or ear. York, have left the old drink-
The multimedia technique is and-girlie nightclub® formulas
helping to convey information, far behind, turning on their
provide entertainment, create patrons with high-decibel rock-
esthetic experience, sell prod-’n’ roll combined with pulsing
ucts and even further medical lights, flashing slide images and
research. electronically tinted “color
A recent string of successful mists.”
sales meetings held by the
Scott Paper Company—sales
have increased 11 per cent—
imbued salesmen with the Scott

“message” not by means of the g :
standard song-and-dance indus- Aldo Tambellini, an art‘f.t' .‘-‘i
trial show; but with the aid of N0t played to.by conventiona
rock 'n’ roll music. slide and actors. Instead, they.are blitzed
: actions and a battery DY Such devices as eye-searing
movie projections and a batiery
of pulsing strobe lights. strobe lights, wailing sirens,
. o the jumpy play of images on
Visitors Participate a screen, and a huge balloon
. A {xew ;th{JlthIlt }}allMat tlﬁat c})m{)sti«;t with the clap of a
oronto’s Royal Ontario Mu- thunderbolf.
seum, designed by Harley “We are the primitives of a
Parker, the museum’s director new era,” says, Mr. Tambellini.
and an associate of Marshall “With multimedia you create
McLuhan, departs from the an effect that is not based on
usual “don’t touch” display You sat-

Blitzing the Audience

The audience at “Black
Zero,” one of a series of “elec-
tric-media theater events” by

technique. The hall, like 35 of
the exhibitions at Expo 67,
employs multimedia techniques
and allows visitors to partici-
pate in a “multisensual experi-
ence” created by slide projec-
tions and color cartoons, flash-
ing lights, sounds of gulls and

‘previous experience.
urate the audience with images.
1t happens now—it has a live
quality. It's a total experi-
ence in itself.”

The multimedia trend re-
flects varied influences—bey-
chedelic drugs, which their
users say, help to deepen and
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for the Message

merge sensory experience and
free the mind from the rational
ordering of perception: the
electric - information processes
of our new technology, movies,
television, the telephone, the
computer and the urban envir-
onment itself, with its over-
'load of sights, sounds,  smells
iand activities.

Multiplicity of Stimuli

Overlonad is a key multimedia
.word. The new communica-
tions techniques, say multi-
media theoreticians, take into
account the daily bombard-
ment of our senses by an ex-
traordinary  multiplicity  of
stimuli,

_Marshall McLuhan, multime-
'dia’s guru, says the dominant
electric media of today—TV and
movies—cause man to see his
world through numerous simul-
taneous experiences. This con-
trasts with the older way which,
if‘b'ased on‘ the dominance of
print, forced him to perceive
sequentially. _

It is no accident that the au-
dience most responsive to
multimedia is young—the gen-
eration that grew up with TV.
“The TV set was waiting for
them when they came home
from the hospital, and they
liked it enough to.clock 15,000
hours of viewing by high-school
graduation,” -the Rev. John
Culkin, director of Fordham
University's Center for Com-
munications, has said. “They
are the only people who are the
native citizens of the iew elec-

Continued on Page 37, Column 1|
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Jefferson Airplane rock group;
| o ) and the new discotheque, Salva-
tronic environment. It is their 205';;1;? &ﬁ%ﬂ:&%&?ﬁiﬁf;‘fﬁg
.?atural,tcrra.m, their turf. produce packages of ‘“hard-

Some multimedia 1?cople hold ware”  (projectors,  control
that the re-creation, in a height- boards, etc.) and ‘*software”
ened intensificd way, of com- (the program material, such as
plex environmental experiences hand-painted slides and audio

: tapes) for their clients.
xpand our consclousn i
can expand our USNEss ~ “«qr three muses are Tim

to higher levels of perception. yeary, the Beatles and Mec-
In fact, multimedia artists like Luhan,” says Mr. Cohen who,
the USCO—the us company— with his long blond hair, In-
group, a “tribe” of artist-en- dian bead necklace and thong
gineers who helped design the sandals, seems ready himself to
Scott Paper presentation, be- strum an electric guitar. “In
lieve that overloading the senses our daydreams we approach
until rational judgment and every project with ‘how many
choice are blocked may greatly senses can we involve? The
enhance the impact of what is better we can control every-
communicated. _ thing —light, sound, tempera-
The Scott Paper presentation ture, humidity—the bctter we
was conceived by John Brock- like it.”
man, a 26-year-old alumnus of At Expo 67, the world’s big-
the Columbia School of Busi- gest muitimedia spectacular to

Continued From Page 35

idepartments.

the Message

stituted intermedia courses or
As head of
N.Y.U.'s intermedia department,
for example, Mr. Compton,
formerly with the arts program

of the Rockefeller Foundation,
administers a faculty of three
—a filmmaker and Kinetic
sculptor, Len Lye, an electronic
composer, Morton Subbotnik,
and a painter-projection artist,
Tony Martin,

The Philadelphia College of
Art, which offers courses in
“expanded” forms, requires
every student to buy a movie
camera and light-exposure
meter upon matriculation.

Intermedia artists are not
only* achieving rccognition by
educational institutions. They
are also obtainint it from
such quarters as fashion.
industry, entcrte'nment  and
establishment cultural organ-

ness Administration who is in date, the technique has come to
tlose touch with the artists’ full flower. At least 55—morc
and filmmakers’ underground. than half—of the theme and
His one-man company, John national pavilions use multi-
Brockman Associates, serves as sensory devices to communi-
a liaison .between artists in- cate ideas and information.,
volved with intermedia and the some of the set-ups are enor-
many worlds that want to make mously complex. Labyrinth, i
bse of it ..., for example, a theme pavilion‘
© Mr. Brockman specializes In created by the National Film
what he calls “intermedia poard of Canada, is a five-story
kinetic environments’—multi- maze of sound, light and im-
channel sound and light shows 4005, In its winding passages
that encourage total audience yisitors are beguiled by films
participation. Last winter, he proiected  simultaneously or
was hired to produce such'an giant screens and, in a huge
eénvironment by Matt Levine, pafjecting chamber, treated to
an old school friend and prod- 5prage “of twinkling colorec
uct manager of a Scott division lights and taped sounds.
lagging in sales. Its product ““rhe fyture of multimedia a:
]\{\{as Confidets, a sanitary nap- ,, exhibition technique for ar!
s b nar museums has been forecast by
We couldn’t seem to get pyon Schoener, who planne

through to our salesmen,” says
Mr. Levine. “They had too many
other Scott products to push
that were doing well. These
‘guys are really marketing men
~-they've gone to graduate
business schools. They're young
—in their 20’s—and they wani
to be with it. Since this king
of thing is what’s going on now
we decided to approach them
with it.”

‘ For a $15,000 fee, Mr. Brock:
man, USCO and Ken Dewey, ¢
young pioneer in offbeat the
ffer pieces and happenings
came up with a “high-inpu
iix,” presented at Scott sale:
meetings in nine cities las
spring. It was specifically de
siened to give salesmen th
message on Cpnfidets.

Screens Are Vinyl

"Programed by an electronit
console, three slide projector:
and a movie projector simul
taneously flashed images O
four screens surrounding th
salesmen--a supermarket scene
shots at the Scott factory,
pretty girl (“the typical Confi
dets user’”) who at one, poin
ripped a Scott paper dres
down to her navel.

Three reflecting screens O
Nylar, an aluminum like vinyl!
gave the images more bounce
Four stereo sound tracks blast
ed a barrage of sounds—th
Beatles, bird calls, guitar notes
shouted and whispered repeti
tions of company advertisin:
slogans, A strobe lizht pulse:
disrhythmically. Amid the au
dio-visual chaos, Mr. Levine an
a public-relations woman bal
ted Confidets product informa
tion, market statistics, an
competitive sales figures bac
and forth.

:Gerd Stern, USCO’s spoke:
man and chief theoretician an
a McLuhan disciple, explaine
the intent of the “mix.”

“When you walk down th
street you take in, say, 50-mi
lion inputs—sights, smells an
o forth. You process and cor
with them on many levels. Her
we create an overload situ:
tion where vou can’t bring !
all of your critical baggage. Tt
techniques block out the analy
ical and judemental facultie
and allows the information f
get straight through as em
tional input.”

Expanding the Uses

Mr. Levine recently wrote
Mr. Brockman, declaring: “Ti
impact of your meetings, whit
communicated a well-balanct
niarketing plan in a mann
strange and befuddiing to mo
cbncerned, has yielded a cor
plete turnabout in sales for
attitude. At this writing, sal
are 11 per cent ahead of t
same period during 1966.”

 Several multimedia consu
£nt companies now stand rea
ito give advice on electror
multimedia environments f
fashion and trade shows, disc
theques and rock 'n’ roll grouj
One such is Sensefex, start
last January by two form
lassmates at the Carnegie '
stitute of Technology, ¥
riohen, who is 27 years old, a
josh White, 24. (They have
silent partner, Sam Plaia, w
the William Morris Aaency
‘“bhut he's over 35. So we do
show him,” according to I
Cohen.

In a suite of neat, hlack.a
white offices on  Enst 6
Street and a small laborat(
two blocks away, Mr, Wt
and Mr. Cohen nlan shows ¢
cnvironments for clients |
Yardley of London, Inc, E
duPont de Nemours & Co.,

last year's widely praised multi
media show at the Jewish Mu
seum, “The Lower East Side
Portal to American Life.” He
also designed a multimedia dis
play boat now plying upstat
New York .to celebrate the
150th anniversary of the Erie
Canal.

Changing Museums

Mr. Schoener, now visua
arts program director for the
New York State Council on th
Arts, says: “Museums are I
longer repositories for work
of art. They're becoming com
munication centers. The work
of art themselves serve a
bases for communication.”

Responding tp new techno
logical processes, a growin;
number of young artists, mus
cians dancers and filmmaker
have cast off the conventiona
forms of their arts to wor
environmentally, using spact
light, sound and other element
to provide multisensory effect:
They attempt to involve th
spectator directly, often to th
point of making him a partic
pant.

Viewers became part of th
act in a recent multimedi
event, “The Proliferation of th
Sun,” staged locally and i
Minneapolis by Otto Piene,
young German artist who ha

iazt'ons. Jackie Cassen and
Ruci Stern, artists who have
been hailed as innovators
in kinetic lighting effects
(achieved with hand-painted
slides and multiple projectors)
have designed light environ-
ments this year for the Boston
Opera Company, the Harkness
Ballet and the Best & Co. de-
partment store. (They have also
advertised in Variety their
availability for mixed-media
balls and bar mitzvahs.)
Among other ‘‘commercial”
projects, USCO is working at its
Garnerville, N. Y., headquarters.
in its most offbeat multimedia
assignment to date. It is co-
operating with a medical - re-
search team, working on an
“ogverstimulator environment”
for the Albert Einstein Medical
Research Center in Philadelphia.

Endocrinology Enters

The physicians (Dr. Harold
Persky and Dr. Marvin Zucker-
man), who are studying  en-
docrinological response, have
already made sense-deprivation
experiments, placing subjects
inside a steel cube-for eight
hours with total lack of sensory
stimulation. Reversing the pro-
cedure, they plan now to test
the effects of sensory over-
stimulation on the endocrine
system by means of an eight-
hour multimedia environment.
“We’re = developing basically
four channels of audio input,
and maybe two, three, four
channels of visual input—slides
and film plus a strobe light,”
says Mr. Stern. “It has to be a
real blast.”

‘Whatever they may have
achieved so-far, intermedia art-
ists believe they are only be-
ginning to explore the possibili-
ties offered by the new tech-
nological environment. They
tend to agree with Mr. Mc-
Luhan's statement in his book
“Explorations in Communica-
tion.” : '

“The media are not toys; they
should not be in the hands of
Mother Goose and Peter Pan
executives. They can be en-
trusted only to new artists, be-
cause they are art forms.

been working environmentall
with light. ~ As participant
reclined on foam mattresse
around a “light bush” (a globt
lar steel construction spike
with dozens of bulbs), projes
tors placed around the roo
threw slides, hand-painted wit
arresting “organic images, ¢
the walls in rhythmic scgquen-
res. A taped voice chanted a
"omage to the sun. |

Audience as Activaters

“Snows,” a “kinetic theat-v
piecz” bv Carolee Schneeman,
a painter who has siaged eye-
hrow-raising happenings here
and in P~ris, uscs six live per-
formers, film projec:ions, strobs
lights and aluminum foil (the
dancers’ bodies are encased in
it). The spectators’ shiftings
and turnings, picked up by
contact microphones under
their seats, activates part of
the stage lighting, which, in
turn, affects the performers’,
cues.

Working directly with the en-
vironment, these artists con-
cerned minimally, if at ali
with turning out objects in the
sense of individual paintings or
sculptures or other works of
art. They are, they say, more
interested in process, the cre-
ative ferment, than in product
a key rcason why their work
often takes the ephemeral form
of happenings, events, theater
pieces, light shows.

Boyd Compton, director of
the intermedia department at
New York University's new
school of arts, refers to the
evironmentally oriented work
as “art that’s in life.”

“Very often, it's public, free,
transient,” he says. “And un-
like conventional art, the me-
taphor is often not made for
you. Much of the work points
its finger at you and says ‘make
something of it.'”

USCO’s Gerd Stern says such
art goes “against the whole
grain of the acquisitive society.”

“There are,” he adds, *no
collectors for this type of art.
And there are no Picassos of
the media.”

Recognizing the interconnect-
ing interests of. young artists
working with new techniques
and media, several universities
and colleges have already in-

“Harnessing the Tennessee,
Missouri or Mississippi is kid
stuff compared with curbing the
movie, press or television to
human ends. The wild broncos
of technolozical culture have
vet to find the:r busiers o
masters. They have found onl;
their P. T. Barnums.”
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